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WHY ADVERTISE?

Abilities, 
Canada’s foremost publication serving 
people with disabilities.

organization, products or services by 
participating in the Abilities Forum 
section.

Abilities magazine 
and be recognized on abilities. ca — 
with a direct link to your website!

Our readers want to know it all! If you have information about a product or service... 
whether it’s related to employment, training, technology, health, sports, transportation, 
travel, mobility, housing, coming events, parenting, education, sexuality or leisure... 
they will be watching for it in Abilities!

 
  

Why Advertise?
Our readers want to know it all! If you have information about a product or 
service... whether it’s related to employment, training, technology, health, sports, 
transportation, travel, mobility, housing, coming events, parenting, education, 
sexuality or leisure... they will be watching for it in Abilities!

•  Advertise in the pages of Abilities, 
Canada’s foremost publication serving 
people with disabilities.

•  Inform our network about your 
organization, products or services by 
participating in the Abilities Forum 
section.

•  Link your ad in Abilities  
magazine digital edition directly to 
your website – abilities.ca.

•  Participate in our online and  
social media network to build  
awareness and drive traffic.

Readership & Content
With a minimum run of 20,000 highly targeted copies in the print version,  

and over 65,000 subscribers to the digital edition, Abilities is read by  

an estimated 255,000 people across Canada. Add to this an average of  

22,600 visits to the website (abilities.ca) each month and it becomes  

very clear - Abilities reach is formidable. We target:

n Consumers

n Family members

n Influencers and key associations and stakeholders
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I t’s a cliché, but Kelly MacDonald truly is living his 

dream. After a childhood spent listening to the radio 

and aspiring to sit behind the microphone himself, 

his fantasy is now his reality. Kelly is the first blind 

host of a nationally broadcast daily radio program in 

Canada, helming Kelly and Company for AMI-audio.

The show features Kelly and his sighted co-host, 

Sharon Caddy, discussing a wide range of topics 

during their two-hour Monday to Friday broadcasts. 

The enthusiastic duo welcome regular contributors—

many of whom are blind or partially sighted—and 

share perspectives on such topics as personal finance, 

sports, entertainment and sexuality. 

 “Kelly and Company’s radio content is wide 

ranging,” says Kelly. “We hit on everything from 

lifestyle concerns and leisure activities, to health, 

arts and entertainment. Everyone worries about how 

to eat and take care of themselves, or about leisure: 

What do we listen to, what parties and events do we 

go to? We want to entertain people, but we want to 

educate them as well.” Regular roundtable discussions 

involve many contributors and help the personalities 

to establish relationships with listeners. 

 In addition, the W. Ross Macdonald School from 

Brantford, Ontario—for students who are visually 

impaired, blind and deaf–blind—contributes monthly, 

providing content for Kelly and Company while 

educating students in radio production and laying the 

groundwork not only for a young listenership, but to 

bring more blind and visually impaired people into 

the industry. “I was doing a presentation to a group 

at the school in the summertime and I was fascinated 

by how many of the students were interested in [the 

radio industry],” Kelly says. 

 [CAREERS]

FROM THE BROADCAST BOOTH 

KELLY MACDONALD IS BREAKING NEW GROUND AS CANADA’S FIRST 

BLIND HOST OF A NATIONALLY BROADCAST RADIO PROGRAM

BY GREG DAVID
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Getting 

out of 
the box

BY TIM ROSE

here has been a lot  

of discussion in recent 

years about the state of 

employment for people 

with disabilities. The question 

becomes: What do we do to fix 

things? For me, the answer lies  

in the realm of innovation.

When you are living in a world that is not set up for 

you, it pays to think outside the box. 

So where does innovation fit into the discussion 

around career paths? To my mind, there are three 

areas in which we need to start thinking differently.

1 Invest 

We need to invest in technologies that make it easier 

for job seekers and employers to find one another.  

I cannot tell you how many times I’ve heard the line, 

“I would love to hire more candidates with disabilities, 

but I just don’t know where to find them.” Since 

there is a large pool of folks out there looking for 

work, there is evidently a communication breakdown 

here that needs to be corrected. We need innovative 

“matching” solutions to bridge this gap.

T 

Ph
ot

os
: J

am
ie

so
n 

D
ea

n

Visit abilities.ca for current issues and updates
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Tammie Dales
National Winner, Family Caregiver, Western Region

Tammie is a paramedic in Alberta.  

Her husband, Geoff, also a para-

medic and her work partner, 

was diagnosed with ALS in 2012. 

Tammie was thrust into a world 

where Geoff needed a ventilator,  

a feeding tube and 24-hour care. 

Her professional training helped 

her have the confidence to 

respond. Geoff’s quality of life, 

keeping him at home and main-

taining his dignity meant every-

thing to Tammie. According to her 

nominator, she was “the rock on 

this team.” When Geoff expressed 

a wish to visit Florida last winter, 

she agreed to undertake the risky 

trip. She faced a number of techni-

cal complications, but her desire to 

make it the best trip for Geoff gave 

her the will power to continue. In 

addition to facing the ever-changing 

new realities associated with Geoff’s 

illness before his passing in May 

2014, Tammie is responsible for  

her 91 year-old father’s day-to-day 

care and still finds time to babysit 

her grandchildren.

Chris Everdell
Professional Caregiver, Central Region

Chris is an outstanding 

occupational therapist and a 

lifelong learner who has served 

the Kingston community and its 

surrounding area for the past 26 

years. She provides services to 

more than 40 children, adolescents 

and adults in her newly renovated 

clinic, Make Way For Me! In 

addition, one of Chris’ finest 

attributes is her commitment to 

mentoring and teaching others. 

She is a strong support for parents 

and has provided placements for 

students who want to volunteer, 

including those attending the 

Queen’s University School of 

Rehabilitation Therapy. This 

past summer, Chris voluntarily 

undertook the task of creating and 

managing a skills development 

program where she extensively 

trained and supervised three 

occupational therapist assistants so 

that they could provide effective 

and inexpensive therapy for 

many children. According to 

her nominator, Chris’ countless 

volunteer hours of scheduling, 

training staff, supervising therapy 

sessions and providing support 

to clients, their families and her 

employees demonstrates her 

overwhelming commitment to 

the values and attributes of a 

dedicated and inspiring caregiver.

Congratulations to  

our 2014 Award Winners

THE ROCK

Each person’s caregiving journey is unique but there is always a common thread: the willingness, patience and  

dedication that surrounds their commitment to care. Please join us as we celebrate this year’s exceptional winners.

MARVELOUS MENTOR

National
Award
Winner
2014

National
Award
Winner
2014

 [CAREGIVING] Dave and Sue Lovell

One Wish Award Winners

Dave and Sue are dedicating 

their lives to caring for Patrick 

and Breeze, two 12-year-old First 

Nations children with disabilities. 

Dave is an OPP constable and Sue 

previously owned a clothing store, 

which she sold to care for the kids. 

Since beginning their journey as 

parents, they have accompanied 

Patrick and Breeze through numer-

ous surgeries and hospital stays in 

Canada and the United States. As 

Breeze’s health conditions have 

become more complex, Dave and 

Sue have risen to the occasion by 

taking intensive training and even 

moving from Kenora to South-

ern Ontario to access necessary 

services. In addition, the couple 

have been advocates for other 

children in similar situations in 

their local school district. While 

raising Patrick and Breeze in their 

home, they have worked hard to 

keep the kids connected to their 

native culture. This includes main-

taining contact with their natural 

parents, visits to their reserves 

and participating in rituals of the 

First Nations. Dave and Sue will be 

using the $10,000 from the Canada 

Cares One Wish Award, sponsored 

by We Care, to purchase a lift to 

improve the accessibility of their 

new home.

SALT OF THE EARTH

Patrick and Breeze.

Carole Maretic,  

Family Caregiver

Richard Migneault Sr.,  

Family Caregiver

Donalda MacIsaac,  

Family Caregiver

Melissa and  

Sue Lumley-Pfeil

Bryan Gay,  

Professional Caregiver
Randy Villeneuve,  

Professional Caregiver

Marijo Cuerrier,  

Family Caregiver

Errol Gallant,  

Professional Caregiver

Claude Bouffard,  

Family Caregiver

Regional Award Winners

Western/Northern Region

Central Region

Atlantic Region

MV-1 Winner

The following finalists from across Canada received honourable mentions from our judges

Professional Caregivers: 

Tina Wiseman 

Felix Djogbessi 

Donna Kearl 

Angela Worms  

Brad Wallin 

Petra Bourne

Ashley Thompson

Andrea Kramer

Family Caregivers: 

Barbara Aris 

Jimmy MacDonald 

Kim Sandager

Lorrie Schultz 

Dorothy Dunlop

John W. Smith

Henry Desorcy 

John Simpson

Cathy Brady

Jennifer Miller 

Shelley and  

John Sobkowich

Sandra Courtemanche 

Kazumi Alsemgeest

Mitch Ramsay

Pat Winters 

Katie Schulz 

Betty Cornelius 

Chris Smith

Sandra D’Alessandro,  

Professional Caregiver

WATCH FOR
The 2015

Canada Cares
Caregiver Award 

Winners
Visit canadacares.org

National Campaigns  
and Promotions

Our network offers markets to access a  
targeted audience for matters related to:

n Employment

n Customer service

n Promotions and new product launches

n Print and special media awareness

From youth to seniors,  

and province-to-province,  

or editorial messages  

encourage diversity, inclusion 

and accommodation.

R eality hit when Molly’s world went black. She had just started grade 8. “Suddenly,  I no longer knew which bottle was the conditioner and which one was the shampoo,” she says. “I couldn’t see myself in the  mirror to put on my makeup  or get dressed. I couldn’t pour  a glass of milk.”  It was a com-pletely new existence, challeng-ing and cruel. Misunderstood and accused of faking her condition to get attention from classmates and teachers, the youngster was first shunned and then mercilessly bullied. During her graduation trip to Ottawa her former best friends promised to make her look pretty, but instead wrote on her face with makeup and put whipped cream in her hair instead of styling mousse.  Hoping it would help, Molly got her first guide dog, Gypsy, from the Mira Foundation. Things improved, until she 

ended up on crutches after a fall down a flight of stairs and Gypsy had to stay at home. Once again, Molly had to rely on her peers to guide her. One lunchtime, instead of taking Molly to the cafeteria, the bullies led her outside into the woods, smashed her crutches against a tree, laughed and abandoned her. “I couldn’t see, I couldn’t stand and I didn’t know what to do,” says Molly. “It was devastating. I lost my happiness, my friends and myself when I lost my vision.  It was a very dark journey.”  Descending into depression, Molly had started self-harming  a few months before that inci-dent as a way of externalizing the pain she was feeling inside. In the woods, she confesses, “I hit rock bottom and began planning my suicide.” Fortunately, Molly’s family recognized her plight  and came to her rescue. “It wasn’t a quick or easy fix, but I started taking steps to get better 

MOLLY’S STORYThey never ask me the name  of my cane
BY TRACEY COVEART

 [MOLLY’S STORY]

I wasn’t bullied because I was different. I was simply the target of their hurt.

summer 2016 |  11

10  summer 2016

RETINITIS PIGMENTOSA 
affects 1 in 5,000 

people worldwide.
The Retina Foundation  

of Canada 

Molly Burke knew at the tender age of four years old that she would 

eventually go blind. Diagnosed with retinitis pigmentosa—a degenerative 

disease that affects the retina of the eye—she began speaking publicly 

about her condition when she was just five years of age. Looking back,  

at 22, Molly now knows that she was simply reciting the facts, without 

truly understanding what an emotional and physical impact retinitis 
pigmentosa would have on her.
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Print Advertising Rates
FOUR COLOUR

SIZE 1X RATE 2X RATE 3X RATE 4X RATE
 FOUR COLOUR FOUR COLOUR FOUR COLOUR FOUR COLOUR

Full Page $  3,340 $  3,085 $  2,985 $  2,910

2/3 Page $  2,600 $  2,425 $  2,345 $  2,295

1/2 Page $  1,825 $  1,690 $  1,635 $  1,610

1/3 Page $  1,555 $  1,430 $  1,375 $  1,355

1/4 Page $  1,025 $     945 $     920 $     895

1/6 Page $     615 $     590 $    560 $     535

For print & interactive packages contact Caroline Tapp-McDougall at 647-268-6749 today! 

PRINT COVER & PREMIUM POSITIONS

POSITION 1X RATE 2X RATE 3X RATE 4X RATE
 FOUR COLOUR FOUR COLOUR FOUR COLOUR FOUR COLOUR

Inside Front Cover $  4,210 $  4,080 $  3,980 $  3,875

Inside Back Cover $  3,955 $  3,825 $  3,775 $  3,570

Outside Back Cover $  4,540 $  4,415 $  4,335 $  4,130

 ABILITIES FORUMS

Sponsored editorial to tell your story and 
promote your news, events or opportunities 
is available in full-page and half-page 
formats. With forums, you provide the 
content, which we edit and produce a 
layout incorporating your images and 

logos. Once you approve it, we 
place it in the issue.

A full-page forum, with logo  
and possibly images allows  
for about 600 words of text. 
$1,750 plus HST.

A half-page forum, which will  
allow for about 250 words of text. 
$900 plus HST.

Sponsored content.

 [FORUM]

Difference Maker:  

TD’s Assistive Technologies Program

What is the Assistive Technologies 

Program at TD?

The Assistive Technologies Program provides 

technology accommodations and ongoing 

support to TD’s employees with disabilities 

to ensure they can put their abilities to 

work.  It also maintains TD’s technology 

accessibility standards. The team consults 

with TD’s various businesses to help ensure 

accessibility is considered in the design of 

our products and services that leverage 

technology to make them available to the 

all of our customers and employees.

How does the Assistive Technologies 

Program make TD more accessible?

TD initiated the Assistive Technologies (AT) 

program a decade ago. Our priority was 

to establish standards and best practices 

to accommodate all employees. It was 

vital that our systems worked well with the 

assistive devices people were using. Today, 

I lead a team that oversees the program 

for customers and employees at our AT 

labs in Toronto and London, consistently 

researching and testing accommodations to 

ensure TD meets accessibility standards. 

Tell us more about TD’s Assistive 

Technologies Labs and mobile- 

lab-in-a-box. 

We’re always looking for ways to better our 

existing accommodations. Like test-driving 

a car, our team builds a virtual workstation 

where an employee can come in, work  

and test a workstation in the lab to ensure 

that it’s been configured to suit their 

needs. We adjust based on the employee’s 

feedback and replicate the workstation at 

their office location. 

Our product developers and testers 

responsible for building applications are 

invited to the labs for hands-on training. 

They learn how a person with a disability 

might use a computer and we offer them the 

expertise and tools to test applications to 

ensure they meet our accessibility standards. 

Conducting tours and attending confer-

ences with “mobile lab in a box” enables 

us to educate people and demonstrate our 

applications. While accommodations vary in 

complexity, our managers and product devel-

opers are proactively looking for innovative 

avenues to help evolve accessibility at TD.

How have your efforts shown  

a hiring commitment?

We want every TD employee to have 

the same onboarding experience. We 

pre-stock assistive technology to ensure 

that the standard equipment and assistive 

technology arrives at the same time. We’re 

consistently looking for ways to simplify the 

way that we work and embrace the diverse 

needs of TD employees.

Can you share a story about how  

your team supports an employee? 

Cindy Robinson is an EasyLine Specialist 

and has been a client of TD’s Assistive 

Technologies program for over ten years. 

We’ve offered accommodation assessments 

and equipment to help Cindy maximize her 

productivity. Today, she uses magnification 

software, specialized telecommunication 

equipment and hardware tools that enable 

her to quickly and efficiently answer 

customer inquiries.

Cindy recently spent a week in the 

Bahamas as a recipient of TD’s Corporate 

League of Excellence recognition, celebrat-

ing her success and contributions to TD. 

Can you share examples of your  

team driving change?

The Assistive Technologies team consults 

across all areas of the Bank. The team helps 

to improve the accessibility of our ATMs, 

install Video Relay Interpretation stations at 

branches with specialized needs and works 

to improve communications at the bank. At 

any given time, the team is involved in dozens 

of projects to ensure innovation and continu-

ous improvement in this area of the bank.  

TD Bank Group 

TD.com

Interview with Bert Floyd, Sr. IT Manager, Team Lead of Assistive Technologies, TD Bank Group

Did you know?

In partnership with Lime Connect Canada, TD has:

n  Hired 76 employees with disabilities

n  Hosted 32 summer internships for students with disabilites

In partnership with Career Edge, TD: 

n  Offers a scholarship program for university students with disabilities and  

proactively recruits on campus

n  Welcomed 54 new graduates with disabilities who have gained work experience  

in various areas of the bank 

n  TD employees have engaged in one-on-one mentoring of people with disabilities  

with Job Opportunity Information Network (JOIN)

n  As of June 2016, TD Bank in the US increased People with Disabilities hires by 272% 

Sponsored content.

 [FORUM]

EnAbling Change

As the Managing Principal at Quadrangle 
Architects, Susan Ruptash brings a lifelong passion for creative problem 

solving to her pursuit of architecture that can be used and enjoyed by everyone, regardless of age and ability. As Quadrangle’s resident expert in universal design, she has been the project architect for major institutional projects applying her expertise in accessibility to created independent-living environments for seniors and persons with disabilities. She 

is also the co-founder of Access Ability Advantage, a joint venture with her firm and March of Dimes Canada, which helps businesses comply with standards introduced by the Accessibility for Ontarians with Disabilities Act. (AODA)

Mr. Allison began his career in 1984 with persons with a disability and is currently the Director of Access and Awareness. Archie has been a tireless 

advocate for people of all ages and abilities. His passion is infectious and his success in the areas of accessibility, integration, and independence has set  him apart from everyone else in the field. During his career, Archie has assisted in creating many programs that provide all children, regardless of their abilities, a barrier free environment and curriculum in which to play. He has been a staunch advocate of inclusive participation, has been an active coach and delivers Integrated Outreach and Physical Education programs to over 10,000 students in Ontario each year. Mr. Allison also instructs weekly classes on inclusive recreation and his province-wide certification courses have welcomed groups from Fanshawe College,  TTC Wheeltrans, Niagara College  and Co-op Cabs to name a few. In a survey of individuals working in adaptive 

sport in the greater Toronto area, over  50% of respondents indicated that they had received their practical training at Variety Village, through Mr. Allison.When he is not teaching, Mr. Allison sits on a number of volunteer committees devoted to the inclusion and advocacy of those with disabilities.  

Initiative:  
Accessibility ConsultingLocation: Southern OntarioAward Winner: Susan Ruptash

Initiative:  
Adaptive Sport and EducationLocation: Toronto

Award Winner: Archie Allison

For information regarding the Accessibility for Ontarians with Disabilities Act visit www.ontario.ca/accessibility

2015 marked the 10th anniversary of the Accessibility For Ontarians with Disabilities Act (AODA). To celebrate this milestone, 

101 Ontarians received AODA 10th Anniversary Champion Awards to recognize their passion and commitment in promoting 

awareness of accessibility and inclusiveness in their community. The following are two examples of award winning initiatives.

 ONLINE AD SIZES & RATES

All of the advertising  
in the digital edition  
of Abilities have  
active links to your 
website. However, 
we also offer banner 
advertising and box 
advertising on our 
website, abilities.ca. 

You can use this  
to support your print advertising in Abilities  
magazine, or on a standalone basis. All we  
need is your artwork in JPG, or GIF format,  
and the URL that you want us to link the ad to.

With 22,600 page views per month, your  
banner or box ad will help drive people  
to your website all day, every day!

BANNER ADS
728 pixels wide x 90 pixels tall (150 ppi):  
$1,000.00 plus HST per 3 months.

SIDE ADS
300 pixels wide x 600 pixels tall (150 ppi):  
3 Months – $700.00 (plus HST)

300 pixels wide x 300 pixels tall (150 ppi):  
3 Months – $500.00 (plus HST)

ASK ABOUT 
CUSTOM 

CAMPAIGNS



Spring 2018 (Issue 112)
Deadline for forum content submission:   Friday, March 09
Deadline for display ads:  Friday, March 23
Release date:  Friday, April 20

Summer 2018 (Issue 113)
Deadline for forum content submission:  Friday, June 15
Deadline for display ads:  Friday, June 22
Release date:  Friday, July 27

Fall 2018 (Issue 114)
Deadline for forum content submission:  Friday, September 14
Deadline for display ads:  Friday, September 28
Release date:  Friday, November 02

Winter 2018/19 (Issue 115)
Deadline for forum content submission:  Friday, November 16
Deadline for display ads:  Friday, November 30 
Release date:  Friday, December 28

SIZE WIDTH DEPTH

Full Page (bleed) 8 3/8" 11 1/8"

Full Page (trim) 8 1/8" 10 7/8"

Full Page (live area) 7" 10"

2/3 (Vertical) 4 1/2" 10"

1/2 (Vertical) 3 3/8" 10"

1/2 (Horizontal) 7" 5"

1/4 (Vertical) 3 3/8" 5"

PRODUCTION SPECIFICATIONS 
Digital files: Preferred format is a high resolution (350dpi) PDF file, provided all the 
fonts are embedded, and all colour is converted to CMYK. Please include a laser copy for 
reference. All colour files must be accompanied by a colour proof of separated laser proofs. 
Publisher assumes no responsibility for accuracy when a proof is not provided.

SIZE IN INCHES WIDTH DEPTH 

Type Area 7" x       10"

Trim Size 8 1/8" x 10 7/8"

Bleed Size 8 3/8" x 11 1/8"

Halftone Screen: 350 lines maximum

All Forum submissions are included in full in our digital editions 

and are displayed at abilities.ca and linked to the home page of 

participating organizations.  

 

All ads are displayed in our digital edition at abilities.ca and are 

linked to the home page of advertisers.

Print Advertising Specifications

PUBLISHING DATES

Caroline Tapp-McDougall
Canadian Abilities Foundation

255 Duncan Mill Rd., Ste. 803, Toronto, ON  M3B 3H9
Tel: 647-268-6749     FAX: 416-421-8418

Email: caroline@bcsgroup.com
www.abilities.ca
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PRINT ADVERTISING SIZES

MECHANICAL REQUIREMENTS (Full Page)

       FULL PAGE 2/3 VERTICAL 1/2 VERTICAL 1/2 HORIZONTAL 1/4 VERTICAL


